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Ein

FIA — Brand Identity Guidelines

Presentation FIA SPORT CONFERENCE- Munich
June 2014
A WORLD IN MJO\

FlA.COM

VI F# :FIA-Brand_IdentityGuidelines_17P.
pdf
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VISUAL
IDENTITY

GUIDELINES

NOVEMBER 2016

VI F#} :Givergy Brand-Guidlines2016_21P.

pdf

VI F## :PriceLine_BrandGuidelines_17P.
pdf

BMW A #xiR g,

VI FE#: ESRE CiREDIIREIEE
2013_106P.pdf

Brand Guidelines

» A

-orpor

O February 2017 v1.0
Corporate Brand Guidelines

0 pa30 Merrman Wiler e

. N0/
Herman Miller klrusq" =

BRAND
GUIDELINES

VI E£#} :Go_BrandGuidelines_8P.pdf VI Ff :HermanMiller XA _ ®2E35| _33P. VI E## :kirusa_BrandBook2017_21P.pdf
pdf

Corporate Brand g =
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Corporate Brand @

Activating Our

VI Ffff :Wipro_ VI £} : Z/REE Alcon_ SIEFM _61P.pdf VI £} : BET R Pepsi_ RMEFIRRARKEIRE
CorporateBrandGuidelines_88P.pdf 4% 2014 _81P.pdf
BENTLEY

ot

Volkswagen Internet Marketing
Design 4.0

Brand Manual :
Manuval Corporative

VI Fift : dt3E 2016 ERRERRE _VI F#t _31P. VI F#ift : EF;5%F BentleyMotors_ VI F#f : XRI5%F Volkswagon_
pdf Brandldentity 43P.pdf InternetMarketing_221P.pdf
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Toyota USA Identlty Standards
rand Us

VISUAL IDENTITY
CONCEPT PROPOSAL

nstructions based on your goals and objectives for
to follov t e gui dI l H n the be t It \f

VI $ﬂﬂ : 817 EERKBEERBIRE  RBF VI F1f : =B #ENZF PR Eastern Nazarene VI £ : FH=EE Toyota-USA_ldentity-

it _72P.pdf College_Brand Guidelines_34P.pdf Standards_79P.pdf

QD
HUAWE!

£ BEESHEIRF

* May. 2015

VI $ﬂﬂ EZ= 1573_Sr8RiIRIHTA R _72P. VI F : 48R 80 FEE Logo {EHER VI E# : #£4 Huawei_ 385 SI1 Zi8F

pdf _20P.pdf 2015 & 131P.pdf

Kensington

Visual Identity

Brand Guidelines Guidelines
An Evolution of Ideas
FE SN RIRZIF

7 TRRER

JD Finance

Gartner

VI Ff : IEH Gartner_ VI Ff : £1 1 Kensington_ VI it : RAER _ & VI F#
LogoUsageGuidelines_11P.pdf BrandGuidelines_30P.pdf 20150205 63P.pdf

VI FEM: TRETEEE
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VIS

Visual IdentityManual
MERRIAIFH

2 ERAFRAE _VI

2018_90P.pdf

2018-03

VI Ff : FiEF Casarte_ P45 VI iR
201803 _25P.pdf
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B e mhBIRBliER (M FERSE)
CADILLAC BRAND IDENTITY GUIDELINES (ADDED)

|HI||’HHIFII

Lt

'Illlllll iijl

VI Ff : Yli@Hi5 Cadillac_ SEIEIRBIER
_12P.pdf

VI £ : £iETS Casarte_ {15 F MR LR
_88P.pdf

UNIVERSITY QF
& MARYLAND

Starry Street
Visual ldentity System

EHE mEATIRN AR

VI F£f : BB =X% University of

_90P pdf Maryland_Visual Identity Guide_17P.pdf

PurCotton £igsift

iRk 2 R TR B F A
Visual Identity Manual

Novartis Brand Essentials

Most important aspects of the Novartis corporate brand design
at a glance

December 2014

Upldlate
(1 NOVARTIS Official logos p. 11

VI F#ft : {E4EHZ5 Novartis_
BrandEssentials_49P.pdf

VI F4f : 2884 _VI F4f _110P.pdf

FIMTV ' MIEE
T e e

VI F#f : R TV_HEE VI F1 _132P.pdf

2t (Hhidea

Visual ldentity
Midea

Consumer Electric
EMNAETEEMBEIRRNTIE

(2014.014&1THE )

VI F : 20EH  &EHEEE VIS &Y
2014 _53P.pdf

-
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>
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SAICMOTOR MAXUS ,
Brand Visual Identity System Guidelines (Beta) N

i
o

VI F#: k5 klﬁ oo HE2 4 55 1H 5“?%?5@(@
TR )_100P.pdf

LinkedIn
Publishing
Playbook

Linked ).

VI F# : 9= Linkedin_Corporate
Publishing Playbook_12P.pdf

&5 Newcastle

Newcastle University Brand Guidelines Q) University

August 2014

VI Fift : AFHF/RKXZF Newcastle
University _Brand Guidelines_35P.pdf

e F

\" $ﬂﬂ' gﬁﬂﬁ ESkOda unﬂﬁ*ﬂ&%ﬁﬂﬁ

HKMCFM _59P.pdf
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SONY.

Sony Electronics USA Brand Identity Guidelines
version # 03

VI Fif : &/ SONY_ mi2tRiR$EE _100P.
pdf

VI F# : MEEFE VI FRMAE 33P.pdf

[ 4 B B
SCPG Brand Colour

Corporate brand
¥t Yin Xiang series
i Commercial composite

s

VI F#f : EN1&EE SCPG_Pantone Colors_6P.
pdf

Brand Expression
Guidelines

Transforming to a
digital industrial company

VI F#f : EHHES GE_
BrandGuidelines2016_52P.pdf

VOLVO CARS
TONE OF VOICE

VI F## : iX/RiX Volvo_
ToneofVoiceGuidelines2015_27P.pdf

BRAND GUIDELINES
FOR YUEXIU

35 WIRB RS VIS

39

YUEXIU

VI F#f : #EF5EHF _ mBRiRAINEERIRT
_102P.pdf

VI £t : ARBEEN _miEfRiRERES
_17P.pdf

BRAND BOOK

STARBUCKS
BELGIE

\

2014 - 2015 /
VI F## : EE5 Starbucks teFE
2014 _51P.pdf

NTITY MANUAL

E@ £5 90 75 15 B 5 P
sias | SIAS UNIVERSITY

VI F : BMAELETER _ miEMREIRANRE
_127P.pdf

VIF# : AREEEN _mRMREZL _51P.
pdf

VI £ : #E _ RERRFEAFMR _130P.pdf

VI £ : 3241 =E Alipay_logo #5EME _13P.
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Communicating

hES R JINMAO

AR R SR E F A

CHINA JINMAO VISUAL IDENTITY
SYSTEM DESIGN MANUAL

PHREARRA LY

VI Fift : dEEE _ mhBAREIRA VI #EF i
_70P.pdf

VI E : BB AR S NFL S PRiRRI
# 24P.pdf

Heralg 15z w#:u

SINOPEC +mauinnus

PEACIEBHERARMBMIAE

VIS EERIAA R FEF M

VI Fif : pPEGHIEEEEHE _vi F _113P. VI Ff : PEGHE _VI EFRS _76P.pdf

pdf

ELUELR

Identidade Visual

B_EEFEFRMILTIENES
FEENTAES

The 2™ Summer Youth Olympic Games
Kit of Parts

VI F# 2014 5RFHRS _ I SUERFMA
€1 55P.pdf

VI Fif :2013 FEHHRRSHERESET _VIF
fit -Rologo_24P.pdf

0B
China

unicommEEE

FEBKSBEARATVIFi#H
CHINA UNITED TELECOMMUNICATIONS CORPORATION
VISUAL IDENTITY DESIGN MANUAL

AEBEXERRASG

VI Fit : hEEXE _VI Fif _142P.pdf

©
hEFBEIGIHFAVIFH 6

5|4 3G & F

VI £ : dEE G3_ #x5i7 VI_140P.pdf

TOKY02020 | TOKYO 2020
¥ Ve \ .--.&n.‘..n.l'n_. BAMES
X | "¢

HOST VENUE

Olympic and Paralympic
Games Tokyo 2020
Emblem Usage Guidelines
BR 2!:]:3-30 FUEws - NSUVEYD
IVTULHA RSAY

Host Venue
Verson 12 May 2017

VI £ :2020 FRAFRBAEBEERFRS _ R&E
F{Er _32P.pdf

D i

VI £ : dERERTT _VIS FM _414P.pdf

IBRINNEE
201 2FHBEBER
SEiEE

vy e

VI Fi :2012 € HAIEZS _VI EAMBE PR
_48P.pdf

Olympic and Paralympic
Games Tokyo 2020

Subbrand Usage Guidelines
HR2020 2BV —2 /B 2020 [HBY—27 HAR 1Y

Version 1.0 October 2014

VI £ :2020 FRAFBAEBEESRZFRS _ FmhE
{ERER _32P.pdf
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CHARTE
GRAPHIQUE

Nuit européenne
des musées 2022
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VI Ff :2022 FERMHIEPIIEZ2® _VI F#ft
_12P.pdf

Arecibo Observatory Logo & Brand Identity Guidelines

Brand identity
Style guides

Design Arecibo Observatory Logo & Brand Identity Guidelines
Company University of Central Florida

Date 08/25/2020

Designer Ricardo R. Correa

VI F i :AO_Brands-Guidelines2020_11P.
pdf

I - or
CORPORATE BRAND GUIDELINES

VI F i :Bescom_BrandGuidelines_15P.pdf

.CO.UK

ferry

S —

AFerry Brand Guidelines

VI i :AFerry BrandGuidelines_14P.pdf

Our Brand

s T R

e P Sl S 3
VI F#f :Binn_BrandldentityGuidelines-
0719-v3.0_44P.pdf

VI Fit :BMW {RKEB _ S iz itiEE Cl i

Brand Usage Guidelines.

Logo and branding
guidelines

— _ANCAP

Safety % % ok 7

\m OLA
2

VI F#f :AlzheimerScotland _
BrandingGuidelines_24P.pdf

VI Eff :ANCAP_
BrandUsageGuidelines2014_20P.pdf

Ja avast

Avast brand and
logo guidelines
August 2019

III\:' BEL VALVES

BRAND GUIDELINES

VI Fff :Avast_ VI F it :BelValues_BrandGuidelines_17P.
BrandguidelinesSep2019_24P.pdf pdf

GUIDELINE NO 5.

DETAILING THE Cl BASICS FOR OFFICIAL BMW CLUBS.

Corporate Identity Guidelines
August 2008

e
VI F i :BXL_BrandGuidelines_3P.pdf

2020_30P.pdf
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VI F#f :Cairn_BrandGuidelines 9P.pdf

BRANDBOOK

VI F#f :Dandi_Brandbook 27P.pdf

Brand guidelines
for EventScotland

.‘_?-'_ - i N

Scotland ot 2 TEEE L
The Perfect Stage A g}.’%ﬁ’a}’?ﬁ ‘_EventSCOﬂ nd

R e P Ca
O P Al X G

VI F i :Event S_c;jfland_Branding
Guidelines_9P.pdf

VI i} :ChelseaFootballClub
BrandGuidelines_57P.pdf

A BRAND FROM
AkzoNobel

Dulux Cluster
Brand Guidelines
1. Basic Elements

Version 1.1 April 2011 aco nesany

VI F#f :duluxcluster_
brandguidelines_67P.pdf

?f'a FEDERATION

INTERNATIONALE

Fm DE NATATION

WATER 15 w8 wRLD

Brand Manual

updated 03/11/2014

VI F#if :FINA_BRANDGUIDELINES_67P.pdf

Brand Identity Guidelines

VI F#f} :CJC_BrandGuidelinesBook 82P.pdf

VI Ffiff :EDGE_BrandBook 63P.pdf

—_
FLOWSERVE
S

Experience In Motion

VI F#f :Flowserve_AdvertGuidelines 9P.

Advertising

Brand Guidelines.

VI i :Cunard_BrandGuidelines_55P.pdf

VI Fff :EDP_Manual 40P.pdf

Internal Corporate Identity

Visual ldentity

VI F#f :FNB_Visualldentity 26P.pdf
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CORPORATE DESIG
MANUAL 201

FOR AUTHORISED DEALER

Use this document to
assist you in getting your
centre Looking its best.

THE PIONEERS OF MOTOCROSS

2014

Brand Guidelines Husqvarna

VI F#f :HomecomingScotland _ VI F#f :Husqvarna_ &M vi i+ F i
BrandGuidelines_22P.pdf 2014 _49P.pdf

BRANDING GUIDELINES

@ INTERNATIONAL
SKATING UNION
2013-14

Edition 2:10/0519

Logo & Typography: Versions & their Application$

May 2010

VI F#f :IBC_BrandGuidelines_19P.pdf VI F## :ISU_CorporateBrandldentityUserg

uide_20P.pdf

identity Guidelines

BRAND GUIDELINES FORTHE CORPORATION OF LLOYD'S

KL&& A snapshot
of our brand

B /-/)P/W identity

Law Enforcement Torch Run’
For Special Olympics

Lot

FC

am
Jil

VI F#f :LPI_brandbook_24P.p

VI E4# :Lloyds_ df

CorporationBrandGuidelines_59P.pdf

VI F i :LETR_Brand-ldentity-
Guidelines_42P.pdf

VI F#ff :ITTF_BrandingGuidelines_40P.pdf

BUILD A BETTER FUTURE

Brand Communication Guidelines 2014

HYUNDAI CONSTRUCTION EQUIPMENT
HYUNDAI FORKLIFTS

/. HYUNDAI

VI F#f :Hyundai_
CommunicationGuideline_78P.pdf

Brand guidelines.

| .
[; i Z ‘VDeurac
Operating safely, succeeding globally.

VI F#ff :KCADeutag_BrandGuidelines_14P.

Brand Guidelines

for use of the
MIl Logo

VI F A :MIl_Brand Guidelines_20P.pdf
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MILTECH

Digital Security

BRAND BOOK
2 005

VI Ff :miltech_brand book_12P.pdf

VI £ :moda BIFESE _ @ VI F
i} -2022_17P.pdf

Brand
Guidelines

lssua 71 Spring 2013

VI F i :NC3Rs_BrandGuidelines_16P.pdf VI F i :Niftylift BrandingGuidelines_17P.

pdf

Plymouth

Brand Guidelines

VI F#f :PlymouthCity VI F## :PriceLine_GroupBrandGuide_17P.
BrandGuidelines_26P.pdf pdf

moneygiving

Our brand at a glance

VI F#f :MoneyGiving_
BrandGuidelinesp(16) 16P.pdf

VI F#ff :0rdnanceSurvey _
CorporateldentityEbook 24P.pdf

Royal Air Forces Association
Brand Guidelines and Tool Kit

March 2013

OroyaLy, /
AIRFORCES

Be part of sometHhing special Fﬂﬁ?ﬁ!.‘?t!gﬂ "?

VI F#f :RAFAssociation_BrandGuidelines-
2013_28P.pdf
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VI F it :Pearson_LogoGuidelines_11P.pdf

VI F#f :Ramblers_
BrandingGuidelines_29P.pdf




Brand Identity Guidelines

Brand guidelines | Logo usage

& rightmove

The UK's number one property website

\

VI F#ff :REDFERN _ VI F :Regus_BrandGuidelines- VI F#f :Rightmove_BrandGuidelines_5P.
BrandldentityGuidelines_25P.pdf 2019V1.0_38P.pdf pdf

orporate Brand Guidelines

: ! .The scout Association’s Brand and
Royal Mail A Guide to
L

English logo guidelines
April 2009

VI F#f :RoyalMail LogoGuidelines_13P. VI Fff :ScoutAssociation_ VI F#f :SESRI_BrandGuideline_33P.pdf

pdf BrandGuidelines_60P.pdf

¥ SPEAR &
* JACKSON

Brand guidelines 2011
SORMAT

Brand Book

Visual guidelines for designers

BRAND GUIDELINES

2014

VI F#if :Sormat-0y Brand-Book-2014_32P. VI F#ff :Spear&jackson _
pdf BrandGuidelines_5P.pdf

VI 4 :Spirit_BrandGuidelines_13P.pdf

RMIT Brand _—
Guidelines e

VI F#f :RMIT Visualldentity 86P.pdf

solar
® O decathlon
europe

Graphic Chart & Brand Manual 03 _2020

VI Ffif :SolarDecathlonEurope_ SE# KR
5IF M 2020 _65P.pdf

./ _FROM
" CREATING

| ¥ SMILES TO

- 0V 1O

15 IR - TYPE STYLES
25 HHST This is where you start
40 BERLIN Stansied ri

VI F i :StanstedGoDiscover _
Brandbook 27P.pdf
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€ I e i Camporate Design Policy. =
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VI F#f :Straumann_BrandGuidelines_72P.
pdf

TAMPERE.

FINLAND

VI F#ff :Tampere.Finland_Brandbook 51P.
pdf

frademarkmedia

VI F#f :Trademark_BrandGuidelines_23P.
pdf

Brand
guidelines

Suffolk Coast & Heaths AONB

Vi $ﬂ)} :Su.ffovlkCoast&Heaths_
BrandGuidelines_22P.pdf

Brand Identity Manual
March 2007

{ea
VI F1#f :tea_ mhEME VI F#f 2007_121P.
pdf

SN TURKSAT

KURUMSAL KiMLiK
BRAND GUIDELINE

VI F#f :turksatkablo 25| _120P.pdf

(®Sunsail sw@tched-on V1

Brand Guidelines

Corporate Guidelines Visual
Identify
™NE System
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e e - BEHNE
VI F#f :Sunsail_BrandGuidelines_10P.pdf VI F#f :Switcheon_BrandGuidelines_17P.
pdf

Brand Guidelines
March 2015

E

S

= Transport for Edinburgh 5
p %

B

MANUAL DE USO E'

DE MARCA ::-7 %

a

VI £} :TFE_Guidelines2015_70P.pdf VI F} :TOPSY_ Sh& VI F 2022_51P.pdf 3

Uni3ank
’.{ . Know more
‘ 4
E! Ospidéil OL

UL Hospitals

Working together, caring for you

Visual Guidelines

A\ 'V
VI £ ;UL ERSER S VI EM 2016- VI £ :Unibank_styleguide_52P.pdf
36_37P.pdf
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VI £} :Zomato &R _ R i ARE M VI Fif : fUfEsERXE _ amgﬁ _109P-pdf VI Ff : F/RESZER Alfa_ b vi 15/ VI Fif : [MRIS &AL Etihad-Airways_
2019_11P.pdf 2015 _123P.pdf Brand-Guidelines2016_30P.pdf

e
Bai 11

Everything is clear. AR RSRBNAR

[

B

And simple. JNIzEr ek e 2

7 C(.njp.o.ra.t_e Design Group Manual mﬁln5“$ ﬂ %

Basics %)}

Style Guide &

Version 3.0~ November 2007 a

< = | Allianz @) z

VI F4f : Z'fﬂiﬁﬂﬁ Alllanz Ba5|cs ASICS & VI Ff : BigBASER baloise_VI F VI FE#: BEMT VI FHME 56P.pdf VI £t : BEE#MEBH VIS ZERivit _71P. %

JEERS  43P.pdf i -2019_67P.pdf pdf

BMW
GROUP

BMW CLUBS.

CISTANDARDS FOR DESIGN GUIDELINES FOR THE APPEARANCE OF BMW CLUBS.

VISPRING

Corporate Design

Luxury Beds - London 1901 Manual/Kurzversion

rrrrrrr

i Ay’

VI F} : BEEEFR Vispring_ S8R5 F 1 VI Fift : HHRZARKZE _VI EithR _20P.pdf VI Ff : £5 BMW S R{RFRER _VI_38P.pdf VI F#f: afﬁﬁﬂ‘a*ﬂ BWMClubs nnﬂﬂmﬁb\
2021_62P.pdf 2 E A} 2018_35P.pdf
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BRANDBOOK h )
4, IDENTITY DESIGN Vlsua.l
" . Identify
ERNERIE BT System
— A SEHIES
| i s = HHANE
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GUIDELINES 2016 - _
VI i : RS puma_brand- VI Ff : JE%5/R Pentair_SI Ff 2016 _34P. VI F#} : AEHRHE VIRKERNESKIRIT 68P. VI FH : it Bosch_ A8iRitcE 39P.pdf
guidelines2016_41P.pdf pdf pdf

Danske Bank
Campaign Design
Guidelines

Varsion 1.02 Re

DAJINY

Brand Guidelines
KRR S M

/2

ALDI

ALDI MASTER ARTWORK GUIDELINES
SEPTEMBER 2

These guidelines replace any issues previously,
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OFFICIAL GUIDEBOOK
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